Sarah A. Berg
Vision, Management and Execution of Publishing Sector Marketing Programs and Initiatives
Denver, CO • 832-628-3898 • sarahaberg16@gmail.com • LinkedIn • thesarahberg.com
Accomplished, “newly minted” Marketing professional who designs and deploys marketing strategies that drive results for leading publishing companies. A passionate reader and Denver Publishing Institute graduate with an eye for creativity, analytics, strategy, collaborative approach with a proactive mindset. An expert in social media, website, SEO, content and PR. An adaptable team member who is adept at conceiving and leading marketing programs that leverage brand attributes to increase awareness and sales. Proficient marketer who has self-started multiple initiatives as a Marketing and Publicity Intern and Marketing Coordinator. 
Driving Publishing With Broad-Based Marketing Skills 
· Marketing Strategy

· B2C Marketing

· Digital Marketing

· Website Management
· Content Creation
· Marketing/Social Media Analytics
· Event Management
· Public Relations & Media Outreach
· Copywriting
· Social Media Management
· Market | Competitive  Research
· Search | SEO 
· eMail Marketing

· Influencer | Client Relations                                        

· Video | Podcast Production
· Photography

Experience

MACMILLAN PUBLISHING – CELEDON BOOKS, New York, NY 
May 2023 - Present

Global publishing company, privately held by Holtzbrinck Publishing Group, focused on fiction and non-fiction titles.


MARKETING Contractor
Recruited by Director of Marketing to remain with company post-internship in a contractor status based on proven Marketing, PR and Program skills.  Expanded role to manage new projects and initiatives.   
· Developed and curated interactive book club kits made up of discussion questions, recipes, playlists, and author interviews for 9 books. Utilized to engage and create social buzz and conversations through 400+ book clubs in the U.S. and Canada. Books include The Angel Maker by Alex North, If We’re Being Honest by Cat Shook, and upcoming release of Mercury by Amy Jo Burns. 
· Pioneered SEO content optimization for Celadon and Macmillan Publishing. Improved SEO by traditional terms and utilization of unique long-tail terms. Completed SEO competitor research and leveraged weaknesses to improve Celadon’s niche SEO.

· Managed and built website content posted on Celadon.com which increased website views and engagement year-over-year. 

marketing And publicity intern                        
August 2022 – May 2023
Chosen as Intern from a list of ~500 prospective Interns. Reported directly to Senior Marketing Manager and tasked with media research, marketing initiatives and projects.
· Designed press materials for 9 books, including galley letters, media pitches, influencer and bookseller letters. Successful coverage in major media outlets: New York Times, Washington Post, Kirkus Reviews, Publishers Weekly, Vanity Fair, Good Housekeeping, and The TODAY Show. 
· Spearheaded outreach program of monthly book club adoption amongst 200+ bookstores to expand the Celadon brand’s reach, encourage community engagement, and increase visibility among bookstores and readers. 
· Completed market research on competitive titles, social influencer partnerships, marketing campaigns, media coverage and potential sales opportunities. 
FOOD HALL CO. ​​– LEGACY FOOD HALL, Plano, TX 
June 2020 – August 2020, December 2020 – May 2021
Innovavtive food hall management company with locations in Plano, TX and Nashville, TN; focused on food,  live entertainment, and community


Social media Marketing intern
Recruited by Marketing Director to return post-graduation based on proven social media marketing and event planning skills. Expanded role to manage new projects.
· Managed social media platforms (Instagram, Twitter, Facebook, LinkedIn) (@legacyfoodhall & @assemblyfoodhall) with unique photography, videos, and graphics for two food hall locations. Drove a 20.7% increase in traffic and engagement. 
· Spearheaded email marketing campaigns for weekly concerts, special sales, community events and largest celebrations of New Years Eve, Mardi Gras, and Oktoberfest in Dalla, Texas. Created, launched, and managed ongoing   biweekly dedicagted e-newsletters going to ~7,000 prospective guests. 
· Completed market research on social influencer partnerships, products, potential sales opportunities, and competitive organizations for locations in Plano, Texas and Nashville, Tennessee. 

UNITED WAY – UNITED WAY OF DENTON COUNTY, Denton, TX 
August 2020 ​– December 2020

Local affiliate of global non-profit, United Way; focused on mental health, education, housing, racial equity, and financial resources 
Social media intern

Reported directly to Director of Marketing and tasked with social media management and content ceation for non-profit.
· Developed and executed a customized social media strategy and posting schedule for the organization, aligning it with the non-profit's overall branding and marketing objectives. 
· Managed social media platforms including Facebook, Twitter, Instagram, and LinkedIn (@unitedwayofdenton) with community resources and informational content. 
· Content creation including videos, posts, graphics, posters, and stories.
UNIVERSITY OF NORTH TEXAS – UNIVERSITY PROGRAM COUNCIL, Denton, TX 
August 2018 – May 2019

Largest student-run programming organization at the University of North Texas; focus on free events for students  


Marketing Coordinator

Reported directly to Assistant Director and tasked with social media management and content creation. 
· Managed social media platforms (Instagram, Twitter, Facebook) and content creation for event programming board responsible for 175+ annual events (@unt_upc). Analyzed emerging social media trends and best practices, event promotion, and audience engagement in order to increase audience engagement. Content scheduling to create a consistent and on-going market presence. 
· Coordinated journalists and photographers, serving as media liason during large-scale events. 
· Directed event coordination for events with high profile performers, such as hip-hop artist Waka Flocka Flame and comedian Sasheer Zamata. 
Education and Professional Development
Master of Arts in Media & Public Communications; Concentration in Strategic Communications                                        University of Denver                                                                                                                                                                           Denver, CO
Bachelor of Arts in Digital & Print Journalism;  Minors in Marketing and Anthropology                                                           University of North Texas                                                                                                                                                                           Denton, TX

Denver Publishing Institute Graduate                                                                                                                                               University of Denver                                                                                                                                                                           Denver, CO

Other Related Skills
· Software Platforms/Skills: Adobe InDesign, Adobe Photoshop, Adobe PremierePro, Canva, SocialBakers, SproutSocial, Salesforce, WordPress, Wix, Clearscope, FreshDesk, Google Suite, Microsoft Suite. 

· Created independent freelance book review (www.thesarahberg.com)

Book marketing initiatives outreach cross-promotion multi-tier digital strategy social strategy authors advertising plans optimizing content marketing academic marketing video production independent organizational communication enthusiasm

